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SUMMARY
	Fifteen years experience in marketing research application to business decision making and seven years in information technology.  Two-year full-time M.B.A. degree from top-ten business school.



	EXPERIENCE
	ENVISION RESEARCH, INC. 
Atlanta, Georgia

	2007-Present
	President, Independent Focus Group Moderator.  Lead qualitative research projects for a variety of clients.  Responsible for all process steps including proposal, facility coordination, screener, monitoring recruiting, moderating, and report writing.  Methodologies include traditional focus groups, IDIs, triads, ethnographies, and executive interviews.  Provide insights on new product development, package design, web site usability, advertising, merchandising, segmentation, and brand positioning.  Clients include food, beverage, restaurant, financial services, media, education, and others.  


	
	THE COCA-COLA COMPANY 
Atlanta, Georgia

	2007
	Director Strategic Planning and Insights, Beverage Partners Worldwide.  Direct quantitative and qualitative marketing research projects in USA, Canada, and Latin America in support of Nestea, Enviga, and new product development in the tea category.  Validate brand positioning, visual identity, and product concepts.  Prepare, confirm, execute, and update annual research plan for the Americas Group.  Regularly derive insights from primary and secondary research sources and communicate recommendations to BPW organization.  


	2001-2006
	Senior Consumer Insights Manager, The McDonald’s Group.  Directed research projects globally in support of Coca-Cola’s largest customer.  Conducted focus groups and consumer surveys for McDonald’s beverage innovations in top ten countries.  Served as consumer insights member of cross-functional strategic priority teams to increase beverage incidence and improve merchandising communications.  Developed consumer insights activation tools and training modules to cascade best practices throughout field locations.   Created and delivered key customer presentations individually and as part of a team.  Project experience includes the following:
· Need states: developed priority need states and global strategy from CBL for McDonald’s; conducted need state segmentation study for McDonald’s Canada; piloted a CBL booster study for foodservice in USA

· Innovation: developed international creative positioning and brand name for Amorino coffee; managed extensive research to develop optimal new juice varieties for introduction in Brazil and Mexico; conducted several kids innovation research projects, including new cups, flavored straws, and new juice and fruit drinks.
· International cultural attitudes & lifestyles: managed a variety of consumer trends analyses, including foodservice trends among moms, kids, and young adults, health & wellness opportunities, and breakfast occasions; managed ethnographic studies in U.K. and Japan.
· Tracking tools and scorecards: developed measurement techniques and managed tracking study for introduction of POWERade and Dasani at McDonald’s; developed expertise on all foodservice and McDonald’s databases.

· Category growth drivers: proactively learned SPSS and developed Sources of Growth Model for USA used for past two years in planning cycle.

· Competitive environment: regularly mine various sources of competitive information for business planning, including Euromonitor, Canadean, Beverage Digest, A.C. Nielsen, and other sources.

· Research designs and processes: continually innovating research techniques; regular participant in global research conferences; developed Consumer Insights Activator project management system; automated TMD Research Compendium; frequently interface with TCCC Corporate Knowledge Insights Group and division insights directors on suppliers and techniques.
· Strategic Partnerships: extensive experience working with large global organizations (McDonald’s and TCCC) to complete projects in complex relationships through influencing skills.


	1999-2001
	Research Manager, Coca-Cola Corporate Marketing Division.  Managed key global research supplier relationships, negotiated and managed multi-year contracts. Built and stewarded key global databases on INFORM.  Managed Continuous Consumer Tracking global attitude and usage survey in 30+ countries.  Designed and built global beverage category volume database working with key supplier in 20+ countries.  Led global research for recommended advertising testing and tracking methodologies.  Worked with senior marketing mix model experts to analyze cross-country findings for actionable recommendations.  Led global team to allocate A.C. Nielsen global development funds.  Co-chairperson of TCCC global marketing research conference.  Key contact for marketing research managers in field and corporate senior executives in Atlanta.

	
	

	1997-1999
	KELLOGG COMPANY 
Battle Creek, Michigan

	
	Assistant Manager, Business Analysis.  Responsible for syndicated marketing research for all established cereal brands, including in-market tests, marketing mix models, price elasticity, household panel analyses, and consumer segmentations.  Managed three full-time contractor analysts with Information Resources, Inc.

	
	

	1990-1997
	REYNOLDS CONSUMER PRODUCTS 
Richmond, Virginia

	
	Marketing Specialist. Marketing research support for Reynolds Wrap and other national brands of household products.  Managed contract for syndicated scanner data for marketing and sales management.  Certified Total Quality Management instructor.



	
	Project Manager, Imaging Technology.  Developed corporate strategy for implementing document image processing systems.  Initiated capital projects and implemented solutions for network publishing system and optical technologies.



	SUMMER 1988
	IBM CORPORATION 
Paris, France

Assistant Product Manager.  European Headquarters staff.  Assisted planning for new product announcement.  Improved order quality in several countries.  Gained proficiency in French.



	1984-1987
	IBM CORPORATION 
Dallas, Texas
	Dallas, Texas

	
	Systems Engineer.  Member of ten-person account team which generated more than $40 million in sales of hardware and software to J.C. Penney.  Included needs analysis, sales calls, presentations, demonstrations, teamwork and customer support.



	
	Systems Engineer Trainee.  Completed full year of IBM Entry Marketing Education.  Elected president and recognized for outstanding performance in class of fifty.




	EDUCATION
	DARDEN GRADUATE SCHOOL OF BUSINESS ADMINISTRATION

	PRIVATE 
1987-1989
	University of Virginia 
Charlottesville, Virginia

	PRIVATE 

	M.B.A. degree, May 1989.  Marketing Club, International Club.  General Management with concentration in Marketing and Quantitative Analysis.  (G.P.A. 3.2)



	1980-1984
	MISSISSIPPI COLLEGE 
Clinton, Mississippi

B.S. Mathematics, Computer Science, Magna Cum Laude, High Honors.  Minors: Business, French.  Presidential Scholar - four-year academic scholarship.  Captain of nationally competitive debate team.  Leading roles in plays.  (G.P.A. 3.9)



	PERSONAL
	Enjoy traveling, jogging, guitar, acting, church, and volunteer work.  Experienced presenter and instructor.  Graduate of RIVA Training Institute’s Fundamentals of Moderating program.  Active member of AMA, MRA, and QRCA, and served for several years as a volunteer on the board of directors for the Marketing Research Institute International, founders of www.principlesofmarketingresearch.org.
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